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*These ads will begin in the late summer to attract shoulder season travelers. Some will happen in
the spring to encourage summer 2021 travelers to visit the Shore.

Print Advertising
Virginia is for Lovers
Travel Guide Ad
1/6 Page Advertisement
We do this every year.
This was used as in-kind
advertising on the WanderLOVE
grant.
Budgeted Amount: $4,501

Creation of Trail Rack
Cards
Create six different themed trail
rack cards to have in the Welcome
Center as well as local businesses.
Printing, design, and distribution
costs.
If awarded the WanderLOVE grant,
we would use some of the grant
money to pay for this project.
There will be a blog per trail to
cover print and digital coverage.
Budgeted Amount: $500

Virginian Pilot Insert
We will insert the 2020 Travel
Guide with the Virginian Pilot to
attract visitors in the Hampton
Roads area.
Budgeted Amount: $3,780

Digital Advertising
Leisure Media Programmatic
Leisure Media Programmatic's Program takes your
advertisement and puts it on popular, credible
websites to targeted demographics. We did this in 2019
and 2020. Below is some information on 2020's results.
Over 900 users clicked our advertisement. there
were 724,429 impressions.
We would launch our advertising in May 2021.
This was used as in-kind advertising in our
WanderLOVE grant application.
Budgeted Amount: $2,450

Digital Advertising
Facebook Ad Campaign
Target Market Details:
24-65 Year Olds
Interests: Outdoors, RV Camping, Fishing,
Kayaking, Travel & Leisure, Biking, Boating, Nature
& Wildlife, Wine, Craft Beer, Beaches, Sun Tanning,
Photography, etc.
Locations: VA, MD, DE, NC.
Target ages, locations, and interests are subject to
change as the virus worsens or improves and as the
seasons change. With an uncertainty of schools
resuming, college kids have been left out of the
campaign for now.
Total Budgeted Amount: $2,124
This makes our monthly spend around $177.

Some Notes:
1. At the end of each month, these campaigns
will be evaluated.
2. Advertisements will be updated to match
the season.
3. In the original proposal, I have key words,
themes, imagery, etc. laid out. For anyone
who wants to see that document, please
contact me.
4. This advertisement is also being distributed
across Instagram.

Digital Advertising
Google Ads
This means we will show up first on Google Searches.
This will drive users to our website and encourage
them to engage with the Welcome Center.
We began this campaign on July 1, 2020.
Each month, the advertisement will be evaluated and
messaging will change to keep the content fresh.
Total Budgeted Amount: $1,800
This makes our monthly spend around $150

Bonus Advertising

New Church Welcome Center Tower
This display showcases the charm of the
Shore with artisan displays and local
crafts. Christy is drafting new "themed"
months where we will change the contents
out every month to keep the display fresh
and exciting.
We do this every year.
This was used as an in-kind advertising for
the WanderLOVE Grant.
Budgeted Amount: $3,000

Billboards
New Church

The main purpose of our billboards is to encourage
travelers to access visitesva.com on their cell phones in
the car (passangers) or access visitesva.com when they
next have access to a computer.
This is our beach centered design encouraging drivers
to pay a visit to Chincoteague and Assateague on their
drive down the Eastern Shore.
After this contact ends, we will be looking into a reprint and a new location for this billboard.
Budgeted Amount: $4,500
$375 per month.
Unbudgeted Amount (for reprint): $1,511

Tasley

This is our food and water-centric design encouraging
drivers to turn off Route 13 into the town of Onancock
as they travel through the middle shore region.
Budgeted Amount (for the board): $5,100
$425 per month.
Print Cost: $1,511

Video
Short Video Series

This is a project we need to produce. We have a lot of
footage from Jim Baugh's shoot for the 50 Years of Love
grant and tourism film project that we could use. These
videos will center around our trails piece and
consequently, we would need some additional filming
to include those destinations that were not captured
last fall.
We did outline this project in the WanderLOVE Grant
application. The WanderLOVE budget and timeline will
be available in a separate document.
These videos can be used as the content for our
Facebook and Instagram advertising.
Anticipated Budget: $2,800

Radio

One Tank Trips

This is the campaign offer we discussed with
Northampton Chamber. We would air our
advertisement on 94.9 The Point and giveaway
something, whether it be a stay, a ticket to an
attraction, or a special tour.
This campaign is running from Memorial Day-Labor
Day. The Eastern Shore would get one week of air time.
If we miss this specific promotion, we can always hold
our own giveaway after the summer on one of
Entercom's other stations or we could advertise on
their radio streaming site and app.
I have a powerpoint presentation highlighting the
analytics of the campaign. I'm talking with my contact
now about the week of August 24th or 31st.
Budgeted Amount: $1,300

Travel Writers

On Better Living and more

We had organized a trip for On Better Living to visit
Onancock, but then the virus caused everything to shut
down before they could come. I have recently reached
out to them again seeing if they feel comfortable
traveling this summer still.
We do have several other Travel Writers in mind as
possibilities for the 2020-2021 fiscal year.
Total Budgeted Amount: $2,000

Total Advertising Budget Cost
With everything outlined above, our total advertising budget comes to $32,566 leaving us
$700 left in the budget for some wiggle room. This has not accountd for the possible
$20,000 we could receive from Virginia Tourism Corporation's WanderLOVE Grant. Our plan
for that additional $20,000 is available in another document for your review.

